
1 
 

Date: 20th May 2020 

Class: 7 

Subject: Unit 7 - Ogłoszenia i reklamy – ćwiczenia kształcące  

            umiejętność rozumienia tekstu pisanego. 

 

 

 

Background Information 

 

 

The Red Bull Soapbox Race is an event held in cities all over the world. 

Participants make their vehicles out of old soapboxes and the driver acts 

as the ‘engine’ of the vehicle. It begin in 2000 and, since then, over 

100 competitions have been held in Europe, Africa, America and Australia. 
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Participants can be very creative with their soapbox vehicle entries; some 

have taken the form of a piano, a corn on the cob, the Golden Gate 

bridge, and a pram. The winner of the race, naturally, is the first one 

to cross the finish line – if they can even get that far before their vehicle 

falls apart! It’s a challenge not only in racing, but also craftsmanship 

and a heavy dose of personality. 

 

What’s Red Bull? 

Do you drink Red Bull? How often? How much? 

How do you feel after drinking it? Do you think it’s healthy? 

 

The drink called Red Bull was invented in Thailand in 1976. Red Bull’s 

international marketing campaign targets young people mostly by linking 

it to all kinds of extreme sports. By associating the drink’s image with these 

activities, the company seeks to promote a cool public image and raise 

brand power. 
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WORD FOCUS 

to be into something: to really love something 

to juggle: to throw balls in the air and catch them 

unicycle: a bicycle with only one wheel 

tightrope: a long rope, high above the ground, that people walk on 

to practise: to do something often in order to become good at it 

skills: the ability to do something well 

confidence: feeling good about yourself 

to perform: to do something for others to watch and enjoy 


